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[00:00:00] Speaker 1: One technique we teach for finding your narrative is drafting a point-of-view sentence. It uses a simple, fill-in-the-blank structure. Here's one we often use. The most important recurring theme in this research is blank, which can help the organization achieve blank. For a company looking to increase market share in the premium pet food category, this might become, The most important recurring theme in this research is that willingness to pay a premium is driven less by ingredient lists, and more by emotional signals of nostalgia and responsible pet parenting, which can help the organization create differentiated messaging that supports premium positioning. That single sentence makes meaning obvious. The audience immediately sees the value.
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