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[00:00:00] Speaker 1: What we're not doing is copycatting because that's the opposite of marketing. The point of marketing is to differentiate, to stand out, to position yourself as a different option that's clear and obvious so that when someone lands on whatever it is, even if it's AI, if they ask a question to AI, social media, Google, your website, the answer is clear. And you don't have to work so hard for it. Because you know what happens when the answer's not clear? Now you're competing on price.
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