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[00:00:00] Speaker 1: Challenge number three, survey length. Because business-to-business panel costs are high, some clients feel compelled to get their money's worth by asking more questions. But that approach backfires. Longer surveys drive up costs further and increase the risk of satisficing and dropouts. Part of our job is to remind clients that data quality depends on keeping surveys reasonable in length. When a client insists on extra nice-to-know questions, gently ask, would you personally complete this questionnaire? That usually helps reset priorities.
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