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[00:00:00] Speaker 1: Most of our time is really spent on what additional ancillary signals we can add to the data once we have it and they're often Industry language and market specific. So, you know, we'll have a very specific Italian Spanish frustration model because the way Italians get frustrated is very different to the way English people get frustrated and we tried with generic models out of the box first But they we ended up with quite industry and language specific things So we spent a lot of time there and then a lot of time really in the UI I find the UI is just such a, it's all well and good having all your data looking nice in a database, but actually having that, our use cases are so spread, it's like people just come to customer operations directors and say, oh, it was an error last week with the promo code, were people annoyed and why? So you have to be able to just flexibly find that data, query it, summarize it, get the answers to that, and the questions can be anything. So our UI, it's underestimated, I think, in terms of making it both easy to use and flexible enough to answer all those use cases.
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