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[00:00:00] Speaker 1: There are thousands of AI note takers in the market, but if you're a market researcher, most of them aren't actually built for the way you work. Because you're not just taking notes, you're conducting customer interviews, focus groups, stakeholder conversations, field research and user testing sessions. And the real challenge isn't actually recording the conversation, it's actually finding the insights afterwards. So I spent some time trying to find the best AI note takers through the lens of a market researcher and this is what I found. So let's start off with Otter. Now Otter's been around for a long time and it's probably one of the most recognized names in the note taking industry. It's easy to use, you can join meetings, generate transcripts, create summaries and search conversations afterwards. For researchers conducting interviews in English, it's a solid plan. But where it starts to struggle is in its multilingual research. If you're interviewing customers over different countries, languages and dialects, you quickly realize that most AI note takers are primarily English-based. And that's where the limitations began to show when using Otter. So next up on my list was Granola. Granola has become incredibly popular recently because of its clean interface and focus on helping people capture information during conversations. What I like about Granola is how lightweight it feels. It doesn't feel like it's trying to overwhelm you with features, but unfortunately it's still primarily just on note taking. Which means if your workflow involves transcription, translation, multilingual interviews or creating a searchable research library, you may find yourself needing additional tools. Which now brings me to HappyScribe. And honestly this platform feels most in line with how most modern research teams work. Because it goes beyond an AI note taker and becomes more of a research workspace. First, the transcription quality is really strong over a huge amount of languages. HappyScribe supports over 150 languages and dialects, which is incredibly useful when your research isn't limited to just one market. Secondly, researchers aren't just always working from Zoom meetings. Sometimes they're going to be conducting interviews in person, at conferences, in the field or through uploaded recordings. Which is good because HappyScribe handles all those workflows. And now with the mobile app, researchers can record interviews directly from their phone and have them automatically uploaded into their workspace. But the biggest advantage for me is what happens after the interview. Because researchers don't just need transcripts, they need insights. Because with HappyScribe you can search conversations, generate summaries, identify themes, extract quotes, compare interviews and organize everything into one place. So after looking at all three, here's my conclusion. If you need a simple easy to use note taker for English conversations, Otter is the one for you. If you want a lightweight meeting companion, Granola is great. But if you're conducting serious research into multiple interviews, languages and stakeholders, HappyScribe is definitely the most complete platform there. Not necessarily because it takes the best notes, but because it helps turn your conversations into research insights. And ultimately that's what market research is all about.
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