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Speaker 1: Welcome to this tutorial. I'm Jaclyn from the GiveGab customer success team. I hope that you find this useful and informative. Let's get started. Today I'm going to be guiding you through the process of customizing your fundraising campaign on GiveGab. From your admin dashboard you want to click on the campaigns tab right here. And this will take you to the page where all of your campaigns will live. Find the campaign that you'd like to edit, click the edit button. And all of these tabs right here contain sections that you're able to customize for your campaign. In the general info tab you have your campaign title and tagline. You can adjust your fundraising goal right here and choose to stop accepting donations if your campaign is over. Adjust your launch date and your end date. And if you wish to change this portion of the URL to your campaign you can do so right here. And if you wish to collect addresses and phone numbers from your donors you can do so right here. The next tab is the tell your story section and this is where you have an opportunity to give a little more information about your organization and its mission, what your fundraising campaign is about, and what your donors gifts will help you to achieve. Also in this section you can upload a cover photo. Click on select image and that will allow you to choose a picture from your computer. You can edit that image right here in the editor. Click apply. This is the large banner photo that goes across the top of your campaign page. And below that is your story image which is the image that will automatically appear when you share the link to your campaign out on social media for example. If you have a video you'd like to place on your campaign page you can paste the link to that right here. And down here you have several options for your theme template for your campaign as well as an option to change the colors. And we'll click Save. If at any point you want to view what your campaign page is looking like we can come down here to the blue bar at the bottom of the screen. Click on view and that will show us what our campaign page looks like to the public. We can easily get back to the edit screen by coming back down to the blue bar and clicking on edit. And now we'll move to the custom thank you tab right here. This is where you can write a custom thank you message for your donors who make a contribution to your campaign. You can type the body of your message here. If you have a video you can paste the link right here. And you also have the option to add a thank you image. The status updates tab is next. Here is where you can post status updates about your campaign. So for example you could create a status update to encourage your supporters to keep fundraising because you have almost reached your goal. And if we come down to this blue bar again and click view you can see that your status updates will appear right here. Coming back to edit we'll go to the next tab which is the matching tab. And this is where you can add either a match commitment or a challenge if you have negotiated one with a sponsor. The donation levels tab where you can add some suggested amounts for donations. You can see that in this example we have three donation levels. They cover a good spread from a lower amount to a higher amount. For any of these you can click on the edit button. And you can change the dollar amount right here, the description. And you can also add an image. If you want to add more donation levels you can come down here and click the add donation level button. And all those same options will pop up for you. Last tab is the fundraisers tab. This is where you can set up your peer-to-peer fundraising if you're utilizing that feature for your campaign. You have the options to enable or disable peer-to-peer fundraising right here. Enable or disable team fundraising. You can set a default goal for all of your fundraisers right here. As well as the default story. And the same for teams. Setting these defaults is a great way to keep your peer-to-peer pages looking uniform. As well as to help out any of your fundraisers who might not be sure what to include on their page. And once you've customized each of these sections your campaign is ready to go live. I hope you enjoyed this tutorial. If you have any questions please feel free to write in to us using the blue chat bubble. We'll respond to you Monday through Friday from 9 a.m. to 5 p.m. and if you write in to us on the weekend we'll get back to you first thing on Monday.
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