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[00:00:00] Speaker 1: Should you record your podcast with video or is audio all you need? Video can give your podcast more ways to grow. You can publish full episodes on YouTube, create clips for social media, and help your audience feel more connected to you and your guests. But it also means cameras, lighting, larger files, and more editing. So video isn't really the automatic right choice for every podcast. In this video, we'll compare video podcasts and audio podcasts, look at which format does best, and help you decide which one makes the most sense for your show. The biggest advantage of an audio-only podcast is simplicity. You need a microphone, a quiet place to record, and a way to capture the conversation. You don't have to think about lighting, framing, camera batteries, or how the room looks. That makes audio easier to start and, more importantly, easier to produce consistently. And consistency matters much more than having the most impressive setup. A simple podcast that gets published every week has a better chance of growing than a complicated video podcast that becomes too difficult to maintain. Audio is also more flexible for the listener. People can listen while driving, exercising, cleaning, or working. They don't have to look at a screen to follow what's happening. So if your podcast is built around storytelling, education, news, or conversations that don't rely on visuals, audio may be everything your audience needs. The biggest advantage of recording a podcast with video is that one recording can become much more than one episode. You can publish a full conversation on YouTube, then turn the best moments into shorts, reels, TikToks, teasers, and other promotional content. That gives people more ways to discover your show. Most viewers may not commit to an hour-long episode from someone they've never heard of. If that clip interests them, it can lead them back to the full conversation. Video can also make the podcast feel more personal. Your audience can see facial expressions, reactions, body language, and the chemistry between the people speaking. That's especially helpful for interview shows, personality-led podcasts, or anything where seeing what is happening adds to the experience. If you're using your podcast to build a personal brand, appearing on camera can also help people recognize you and become more familiar with your personality. But of course, video comes with additional work. You have to think about camera placement, lighting, framing, storage, editing, and the appearance of your recording space. And if you have multiple people, you may also want to separate camera angles, which creates even more footage to organize and edit. Being filmed can also make some hosts and guests feel more self-conscious. They may start thinking about where to look or how they appear instead of focusing completely on the conversation. Now, none of that means video is a bad idea. It just means the workflow needs to remain manageable. The best podcast setup is not the one with the most cameras. It's the one that you can use consistently. The good news is that a video podcast doesn't need to look like a television studio, although there's a lot of them out there. You can start with one camera or even a phone, place it near eye level, use a window or a simple light, and focus most of your attention on getting clear audio. Audio still matters most because even viewers may eventually put their phone down and continue listening. Riverside can also help you simplify the entire process by giving you one place to record remote or in-person content, edit the episode, and turn the best moments into shorter clips. So instead of having to piece together several different tools, you can manage more of the podcast workflow in one place while keeping the setup simple. So at the end of the day, which format is right for you? Well, it's pretty simple, really. Choose audio only if you want the simplest workflow, your topic doesn't rely on visuals, or adding video would make it harder to publish consistently. Audio is also a great place to start when you're still testing your podcast idea and learning how to become a better host. Now choose video if facial expressions, reactions, demonstrations, or your personality are a part of the value. It's also a strong option if you want to grow through YouTube and social media. Because remember, one recording gives you more content to work with, and the more eyes that you can bring to your episodes, the more likely it's gonna work. But you don't necessarily have to choose one or the other. You could record both, publish the full video where it makes sense, and distribute the audio version for people who prefer listening. That way you give your audience a choice, and we all love choices. Instead of asking whether video podcasts are better than audio podcasts, ask whether video helps you reach the goals of your show. If the answer is yes, recording your podcast with video can give you more ways to connect with your audience and grow. But when video adds complexity without adding meaningful value, audio may still be the smarter choice. My opinion and recommendation is to start with the format that you can manage consistently and then build from there. Now if you want to record your podcast with high quality video and audio, you can use the link in the description to get started with Riverside for free. Make sure to like and subscribe if you want more content just like this. And if you have any questions about video or audio-only podcasts or anything related, feel free to ask them in the comments. I'll be happy to answer them personally. Thank you so much for watching. We can't wait to see what you create.
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