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[00:00:00] Speaker 1: Generated with the help of human intelligence. Let's take a moment to talk about the price of paid webinars. You're planning a paid webinar, but you're stuck at the stage of its pricing. And I'll make you happy that many other creators are stuck in front of you at the same stage. Because on the one hand, if you price a webinar too expensive, no one will come to it. But if you price it too cheap, it will suffer not only for your profit, but also a little bit for your reputation, personal brand. And additionally, there's a little, quiet saboteur in your head, who tells you that your knowledge, your experience is not worth much. Who will want to pay for it? But how to find such a golden mean? It's not easy, because it's not enough to just look at your competition, look at how others do it. What I can advise you is to stop taking the price off the ceiling and take a look at our blog, where we have listed a few price strategies for paid webinars.
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