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Speaker 1: What you need to know about HubSpot for non-profit organizations In this video, we're going to show you what you need to know about HubSpot for non-profits so that you can start using it effectively and increase your donations. What is HubSpot for non-profits? If you don't know what HubSpot is, it's a software platform that helps businesses grow by giving them tools for inbound marketing, sales, and customer service. While that might sound like it wouldn't be important for non-profits, this is not the case at all. In fact, HubSpot for non-profits is a type of software that helps non-profits reach their goals. So, what does HubSpot for non-profits do, and how does it work? The first thing is that it helps non-profits keep their communication and organization in order, so it's good for them. It also has tools for making inbound marketing campaigns that work for managing fundraising efforts. It also lets non-profits keep track of their progress and see where they need to make changes. If you want to help non-profits reach their goals, HubSpot for non-profits could be the boost you need to move your advocacy forward. How can you benefit from HubSpot for non-profit tools? Non-profit organizations are constantly trying to fundraise, engage with supporters, and further their mission. But with the right tools, non-profits can automate critical tasks, streamline their efforts and make a bigger impact. And that's where HubSpot comes in. HubSpot non-profit tools enable you to reach your marketing goals by helping you attract volunteers and donors, convert visitors, and increase retention rates. Whether you're looking for a better way to manage your website, cultivate relationships with core audiences, or track your progress over time, HubSpot for non-profits can help. Non-profits that use the tools gain improvements in their digital marketing efforts like increases in website traffic, email opens and clicks, and social media engagement. So if you're looking for ways to inspire advocacy and meaningful change to the next level, this is definitely worth considering. Use StoryBrand and HubSpot to increase the awareness of your non-profit cause. Looking for a better way to reach potential donors through personalized communications? Use StoryBrand and HubSpot. StoryBrand is a tool that lets you make unique brand messages for your non-profit. If you want to create a direct mail campaign, an event invitation or a simple update on your work can all be done with StoryBrand. Another thing to consider is the use of HubSpot to market your non-profit. It has themes that can be customized, SEO tools that can help with optimization, and a sales hub that can help with campaign development. So if you're looking for new ways to spread the word about your non-profit, use StoryBrand and HubSpot to reach more donors than ever before. Discover GrowthStack, the less pricey HubSpot alternative. There are a lot of non-profits that HubSpot has helped with their digital marketing. These are true, but not everyone can afford the high-end HubSpot products that are needed for these things to work. If you don't have a lot of money for marketing, GrowthStack could be an option. When you use GrowthStack, an all-in-one inbound marketing platform, you can turn your website into a powerful marketing tool that can help you grow your business. It has the features like CRM, triggers, campaigns, and more, so you can engage lifetime members, convert leads into customers, and close deals. With this CRM and sales tool, you can keep track of your progress and see how well you did. All of these benefits your business can get at a fraction of HubSpot's price.
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