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Speaker 1: Alright in this video you guys are gonna get everything you need to continue to create the best content possible Literally the best platforms and you literally gonna get advice from Hollywood Shaq himself We also gave away those hundred free shirts in this video. So let's go ahead on and get straight to it Alright, I'm all in wise co-owner and CEO world and vision and welcome back to the channel alright If you don't know we started this brand with 12 shirts and a hundred and twenty dollars and we turned into a multi-million dollar Apparel Empire. Alright, so give us a round of applause for that. Alright, in this video we're gonna be talking about content, going over content, telling you the best platforms that you need to be posting on right now, telling you what you need to be posting on these platforms, and we gave away those hundred free shirts. So I can't wait for you guys to see who won those hundred free shirts. But before we get into that, make sure you like, subscribe to our channel, run us up. If If you don't know, we have a free Facebook group, a free Facebook community that we're giving access to me and Nick. So if you're not in there, you need to take literally five seconds. It's gonna take you five seconds to go ahead on and hop in that community. We would love to have you. In this next clip, we're gonna go and talk with Hollywood Shaq. So we literally pulled up on Hollywood Shaq in Atlanta, and he gave us advice on content, creating content in batches, and how you can be able to have content to post throughout the entire week by only creating it one day. But let's go tap into him and let's go see what he's talking about.
Speaker 2: Yo, what's good, man? It's Hollywood Sheck with a quick tip of the day for you guys. So I know a lot of y'all probably just now getting started out. You probably just started your brand this month, yesterday, or maybe today. So I'm gonna help you out on a few things about posting content on how to get the best content out or how to get the best reach with your content. So starting out, of course, that mean you're not doing your brand full-time, obviously, because maybe this is not your full source of income. So what you need to do is you need to get set days for content. The reason why you want a content day is because on this content day, you can get out so much content, that you can make so much content to the point that for the rest of the week, you don't even have to worry about making it, you can just drop video after video after video. So if you have, let's say for instance, on your content day, you make 50 different videos, you can post three videos for the rest of the week No hiccup nothing can slow you down at that point. You got 50 videos in the chamber You cannot be stopped and if you wondering what videos can I make what videos can I make what people want to see? Well, you really know what your audience want to see it to you as to start posting But another thing that can help you as far as a clothing brand go you got videos that you can make sure on the product You got videos you can make wearing a product. You got videos you can make describing the product You got videos you can make designing the product You got videos you can make talking to the manufacturer about the product You got videos you can make about the shipping process of the product. You got videos you can make about the making of the product. About the size of the product. About how you came up with the product. About the idea you got the product from. About the type of print you put on the product. About the type of font you put on the product. Everything you can think of that you took into your mindset about developing this product you finna sell can be turned into some content. It doesn't matter what you're doing, record it. Everything you're doing in your startup process should be documented. Why need to be documented? someone is trying to start just like you so if you can show them your process that would enhance your growth because people want to watch people doing something and it also would make people want to shop with you even more because they see the time that you put into your product they're gonna know it's worth to buy so make sure you actually making content on a set date at least 50 videos a day you don't have to be long 30 40 seconds a video make them everything that's gonna be smooth for you at that point Hollywood checking out as we get
Speaker 1: into we're gonna tell you what platforms you should be posting on and what kind of content you should be posting alright so let's start off with tik-tok alright tik-tok is very very viral organic reach is crazy alright we have literally been able to grow out tik-tok from zero over 120,000 followers and literally less than two years alright and how we did that was literally posting consistently each and every day we realized that a lot of people on tik-tok wanted information so we just didn't post product we also posted a lot of game about how we actually started our brand and the different tips that we were using inside of our brand and it would go literally viral. Another thing we did was be very, very transparent. So we started to create posts about how we actually got our brand started from our high school apartment to literally growing it through college to now having a multi-million dollar brand and showing them that through the content, all right? So I know you're wondering how do I find what type of content to post, all right? So I'm gonna give you a tip. If you want to learn what type of content that you need to be posting that's already going viral, what I recommend you do is go to the search bar on TikTok, all right, search in whatever it is that you're looking for. So you can type in starting a brand from scratch, all right? And when you type in that, it's going to at the top, then it's going to say top posts. Once you hit top posts, you can now search through all the top posts that's on TikTok in the niche that you're actually looking for. And now all you need to do is repurpose that content. You don't have to do the exact same thing, but you can utilize the concepts that's already going viral and just sprinkling a little magic dust and you can create videos that go viral just like that. All right. Next, we're going to talk about Instagram. We've been literally able to grow to over 400,000 followers on Instagram. What we have noticed is right now, the best type of post that you can post is an actual real. Similar to tick-tock has the future of Instagram rails. All right So when you're posting those rails the Instagram algorithm is actually working in your favor If you only have a hundred followers a thousand followers or even ten followers if you post a organic rail That is friendly to the algorithm Instagram will actually work in your favor and you can see your page growing in Minutes and you can see the views going to literally tens and thousands of views over the time that is actually on your page So utilizing the Instagram real future is gonna be the best thing that you can do at this exact moment All right, the things that we post on that is actually product shots So we do a lot of behind-the-scenes shoots on throughout Instagram So we have we have posts of our photographer doing Photography shots and we make reels around that and it seems to go very viral for us Okay All right another tip that I'm gonna give you guys is you may be watching this video from your iPhone right now and that iPhone is like one of the best cameras that's on the market right now. We literally shoot a lot of our content, a lot of our organic posts, a lot of our organic videos strictly made from the iPhone, all right? We utilize apps like Clips to actually chop up the clips. We then send it over to Instagram and then that's when you see Instagram Reels just like you're seeing right now. So you can literally make high level and high production content with your phone. There's no excuses. Another gem that I'm going to give you about Instagram is actually utilizing the live feature. The live feature is going to definitely be even stronger when you're doing collaborations. We literally just collaborated with WrapSnacks to do an Instagram live. Now we started also pulling other people on that live. When you go on live, it actually notifies most of your followers that you're going live. When you collaborate that with someone else, their followers are also notified that they're going live. more people that you actually bringing in with value and with followers, your live is gonna continue to skyrocket. And in that moment, you're actually getting to talk to people directly. So you can actually have an opportunity to tell them to go out and purchase directly from your website, or they're given an opportunity to ask you questions and really get to learn more about your brand. So utilizing that Instagram live future is gonna be a new gem for you to untap your brand and your community. After you master TikTok and Instagram, My next recommendation for you is to hop on YouTube. If you don't know already, YouTube is the second largest search engine in the world, right behind Google. And actually, Google actually owns YouTube. So that puts your brand in perfect position. We literally started this YouTube two years ago and we've been able to grow to over 60,000 subscribers. With this YouTube community and with the new reach that we've been able to get, our brand has been able to grow in multiple places, like literally around the world and around the country. So as you continue to expand your content, now you have to be able to distribute that content on different platforms. Like I said, I recommend you starting on TikTok and Instagram first, because it gives you a little bit easier to handle. And then once you master those platforms, hopping on YouTube. In this next segment, we're gonna be covering what's the best types of content that you should be posting on your page. We talk about posting content that gives value, value to your customers, value to your audience, value to your community. Through that value, a lot of that comes through storytelling. A lot of that comes through being transparent. A lot of that comes from being vulnerable. We literally post content that gravitates with our audience. Our mission is that we want to provide original designs and branded fashion to urban youth who feel stagnant and trapped, all right? So we realized was that giving them the lifestyle, putting the lifestyle that they want to live within the clothes is a very, very important. Also, putting the type of people that we want to inspire in our product, in our content, is also very, very important. Last but not least, literally being transparent from where we at, whether we were shipping out 100 orders to whether we were shipping out 1,000 orders, we always wanted to document. We realized that if we could document our process, we could bring the people that was watching us along the way. So that's gonna be very, very important when you first starting. We tell you literally document where you are right now. We wish we still had a lot of those videos when we first got started. Content would be going crazy, all right? The next thing that you should be posting is collaboration. So you should literally be collabing with influencers, collabing with brands, collabing with organizations, collabing on everything. And that way, when you're collabing and you're putting that out to your audience and someone else putting that out to their audience, that's how you're actually able to grow. And the people that's following you love to see you working with other people, right? They literally love it. So when you're doing those collaborations, as you can see that we did right here with Rap Snacks, as you can see that we did with Bella Canvas, like you get so much engagement because it's actually something new. And it's always looked at as something that's being special or limited. So when you collaborate, it gives people that wow factor. It gives people that cool factor and it brings your brand to a whole nother level, right? The next thing that you're going to need to do is post relevant content. Relevant content is going to literally push you through the algorithm and what I mean by that is right. One of our friends had got a hold of a picture of Trevor Lawrence when he was in college and sent it to us. So you know what we did? We knew that the NFL draft was coming and he was going to be a high draft pick. So we literally waited on the day of the draft and luckily he went number one overall in the NFL draft and we were now able to post that picture on our page. Another thing, Ed Reed. We had already had Ed Reed in our product multiple times already and when he actually got the head coaching job at Badum Cookman we literally was immediately able to post content with him in our product with him giving us a huge shout out and literally able to use that relevancy to continue to grow our brand. So literally being relevant is going to be a great opportunity to capitalize when you running your brand and posting on your Instagram. Alright in this next video we're about to give away those hundred free shirts. Alright so we gave the hundred free shirts to Tori from the Paper Mill Co. Alright and the reason why she won those shirts because she commented on one of our videos saying that she was putting her heat press up and going to a screen printer so that way she can continue to elevate and and scale her brand. She asked somebody was that good somebody else was that good advice and they told her that they were not investing her brand because she's losing focus all right so you know what we decided that we were going to invest in her brand and we're going to give her those 100 free shirts to continue to get her jump started so let's go check out. All right sorry about that how you doing? Good how you doing? Hey I'm doing good hey I see you already
Speaker 3: got videos in the background. I watch it every morning like every morning all the time. Hey
Speaker 1: all right so I'm gonna just be honest with you I've seen you comment on a YouTube video and like your comment just draw my attention because you said that you were basically explaining what we were teaching and someone basically told you that they wouldn't invest in your business because you're taking your focus away off of you know what you should be focusing on and so like I'm here to tell you that I promise they are 100% wrong and if they won't invest in you, we will and we're not going to invest money, but we will invest by giving you those 100 free t-shirts and allowing you to know that you're going to be the winner of that YouTube giveaway video. So appreciate it. Thank you.
Speaker 3: Thank you. I appreciate you. Thank you.
Speaker 1: And you believing in yourself is what ultimately, you know, making this happen because like realizing that it's transformation and change that's going to allow you to keep growing and that you're not going to be able to continue to stay in the same spot. So really, I want to give you the opportunity to say who you are, talk about your brand, and kind of just talk about how you even, you know, got involved with Whirling Vision, activate your vision, and what has the
Speaker 3: YouTube done for you. All right, so my name is Tori Rice. The brand is The Paper Mill, LLC. And so I'm not even sure like how I stumbled upon World Ambition. I literally found y'all off of YouTube. Like never seen the brand before. Like no Instagram, YouTube. And I was just like, oh, they black. Let me see what they talking about. It was amazing. Like ever since then, I just like implemented a lot of things that y'all said. And it's really, although a short amount of time, it's really taken off since I've been looking. Like y'all basically told people like exactly what to do. If you do it, implement it, you're going up.
Speaker 1: That's what's up. And I appreciate that, you know, so, so much. And I mean, like, I can't wait to just see how this 100 Shirts is able to transform your business and get you jump-started. And we really appreciate you. So I know you got, you know, you like you in the trenches, right, not getting at it and making it happen. So I'm gonna let you go ahead on and get back at it. And we'll definitely catch back up for sure.
Speaker 3: All right. It was great talking to you. All right.
Speaker 1: Bye. Hey, I know she appreciate that so, so much. And once again, thank you for continuing to watch our videos, all right? Hey, hey, right now, make sure you take the time to like, subscribe to our channel, run us up. Don't forget the free Facebook community. Hey, if you haven't gotten that free Facebook community, you can literally take five seconds and hop in. be giving exclusive access to me and Nick. All right, you guys should have everything y'all need to start producing content, where to produce the content, where to find the content, what's the best content to post, how to post it, how to get multiple posts so you'll have them for a week. Literally, we jam-packed all of that inside of this video, all right? So, another thing we wanna say, we appreciate you guys, all right? The next 100 shirts we'll be giving away will be at 70,000 subscribers, all right? We are on our way to 70,000 subscribers. So make sure you like, you comment on this video, run us up. We are almost there, baby. We appreciate y'all. We literally appreciate y'all from the bottom of our heart. Thank you so much, all right. But I gotta leave y'all with some gems, another gem, word of the week, all right. The word of the week is gonna be commitment, all right. You're gonna have to make a commitment to yourself to elevate, to grow your brand, to create content, all right. to literally create content. A lot of you guys always, probably watching this video, are gonna be like, man, I hate being in front of the camera. I hate listening to myself talk. We heard it all. I don't know how to produce content. I don't know how to work my phone. You gonna have every excuse in the book on why you shouldn't be producing content and why you shouldn't be doing what you need to do, all right? But what I want you to remember is the word of the week is commitment. And you have to commit to yourself. You have to commit to your brand. You got to commit to creating content if you want to have that million dollar brand that you want. All right, I'm literally talking to you right now, all right, directly to you. I see you, all right? We're going to put aside that procrastination, and we are going to commit, all right? Once again, I'm Marlon Wise, co-owner, CEO of Whirling Vision. All right, March Madness coming up. March Madness is going to be in Ruston, Louisiana on March 3rd, all right? Celebrity basketball game, all right? It's literally free, free. Come on out come and have a good time with us. We appreciate y'all. I'm out
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