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Speaker 1: How to improve your video marketing strategy using subtitles? Let's be honest here. Does your video content need subtitles?
Speaker 2: Regardless of language and geography, you want your videos to reach as many people as possible. Why else would you spend all that time filming and editing video content if it is only watched by 10% of the people globally who are actually interested in your topic? 85% of Facebook videos are watched on mute. 466 million people globally are hard of hearing, that is 1 in 20 people around the world. By 2050, that number is expected to grow to 700 million, while around 2.5 billion people will have some percent of hearing loss. And just think about the last couple of videos you watched. Did you even turn on the sound? If you didn't, why would your audience? Subtitling effect on video marketing. Most users' news feeds are already full of short videos that feature subtitles and that is because it makes it much easier for people to consume the information presented to them in the videos. Various studies show that subtitling a video improves comprehension, attention, and memory of the video. Many studies report multiple benefits to viewers, from summarizing main ideas, Markham, 2000-2001, to recalling facts, Brassell and Gipps, 2014, drawing inferences, Linnebarger et al., 2010, defining words, Griffin and Dumaster, 1992-1993, identifying emotions, Murphy-Berman and Wobbrey, 1983, and answering multiple-choice comprehension questions, Hankin, Harris, and Miranda, 2014, Markham and Peter, 2002-2003, Murphy-Berman and Jorgensen, 1980. If you have spent any time on social media, and digital, which I assume you have, why else are you reading this? You already know that it has become the wild west where companies and influencers are competing in millions for viewers' attention, doing whatever it takes to get those views. When something as simple as adding subtitles improves engagement with up to 80%, it is surprising that any videos at all are created without them. This really does mean that subtitles can be the difference between your viewer clicking your video versus clicking the one next to it. In an age of content overload, viewers are much pickier with the content they watch and are more inclined to continue watching after viewing a preview of your video without sound. A good example of this is the way YouTube allows viewers to preview the first 30 seconds of a video, without the subtitles enticing the viewer to click. Chances are they will not as they do not know what is going on in the video and whether it is worth their time. Raise your hand if you are guilty of this. What are the different types of subtitles? Subtitles are the written representation of the spoken word and, sometimes, audio in any form of moving picture or video. From Hollywood blockbusters to a YouTube video on how to assemble an IKEA bed frame, subtitles were originally used in the silent films of the 1900s to add a little bit of explanation of the action to keep audiences engaged. Once audio became possible in film and television, subtitles became a tool for accessibility, allowing those with hearing difficulties to understand the on-screen action. Today, of course, there are many different types of subtitles and different reasons for using them. There are three main types of video subtitling—open caption, closed caption and SDH—subtitles for the deaf and hard of hearing. The type you choose will depend on the purpose of your videos and your intended audience. Open Caption Subtitling Open Caption Subtitling is when the subtitles you create are permanently burned in to your video, which means they cannot be turned off. In most cases, this is a decision you will make at the early stages of the video making process, as you may need to leave space on the screen for the subtitles. These subtitles sit on top of your video, usually at the bottom, and are exported with your video when you export it from your video editing software as a .mp4 file, for example. Closed Caption Subtitling Offered as an option on YouTube videos and streaming services such as Netflix and BBC iPlayer, Closed Caption Subtitles are the kind you will probably have seen the most. These are the subtitles that can be turned on or off. They usually appear in 1 or 2 lines of 42 characters, 7 words per line of subtitling. SDH Subtitles These subtitles are specifically created with a deaf or hard of hearing audience in mind, and so will describe other audible details as well as the words, in order to help the audience understand the action or mood of the scene. For example, an SDH subtitle might read, Theme Music Plays, or, Announcer, over PA. SDH stands for, Subtitles for the Deaf and Hard of Hearing. This type of subtitling is most common in films and television, where action other than words is important. However, I believe it is equally important in any type of video content as being inclusive is not something that you just pick and choose between. When a considerable proportion of viewers consume videos on mute, relevant and exciting subtitles can truly up your video content game. Here's how you can do it. Use Nova AI to automatically create a transcript for your video. This transcript can be uploaded as an .srt file to your video upload to YouTube, for example. Search engines love this, but more on this later. Use Nova AI to automatically create subtitles on your videos. Edit the subtitle styles and text to suit your video best. Or do both. Remember to sync your captions to the footage to deliver a seamless viewing experience. Subtitles can boost website rankings, SEO. The first step to improving SEO, search engine optimization, with video content is obviously to make video content of high quality, which in turn makes visitors stay on your website for longer. Increased dwell time means a positive boost to your rankings. As documented above, subtitles improve engagement rates on many different levels. However, subtitles themselves can help with SEO in other ways because Google indexes the subtitles you have added to your video, which makes a huge difference in how many people find your website. It is important to add that this indexing does not happen with subtitles that are automatically generated by YouTube or Instagram, for example, once the video is already uploaded to the platform. The subtitles must be added to your video in the editing process or uploaded as a separate file to the video player platform, such as uploading in .srt with your video to YouTube. Furthermore, search engines tend to reward videos that have been watched all the way through with higher rankings, which subtitles will help achieve. Top tip, use a few well-placed keywords within your video subtitles when no one is speaking and you are helping the search engines recognize you as a key player in your field. Having subtitles will help you rank higher for relevant keywords and align better with the user's queries. If your content answers what the user is looking for, it will naturally have a lower bounce rate. Subtitles improve engagement. One of the most significant advantages of adding subtitles to your videos is boosting engagement across platforms by creating a better viewing experience for all the above-mentioned reasons. While you are naturally deeply absorbed in your video, the editing of it and the concept, your viewers are most likely watching your content whilst being on the move, on a bus or waiting for the train, or with multiple other screens open at the same time. Endlessly scrolling through their feeds, mostly on their smartphones. Jumping from one video to another if one is not entertaining enough or giving them the information they need. I mean, why watch something until the end if there is one right next to it that is more engaging? By adding subtitles, viewers can watch your content right away instead of saving your video for later. So, videos with subtitles can both spur curiosity and generate more interest among the viewers. Greater viewer interest will naturally strengthen the video's performance in terms of engagement metrics. Creating videos with subtitles is one of the easiest and most underrated ways to supercharge your content marketing efforts. Whether you are looking to engage more with your target audience and build a loyal community, reach new audiences, or aim for higher search engine rankings, subtitling your videos can help you achieve multiple goals. Tracking metrics like the ones below will help you determine how well your video is doing online. 1. Average view time. 2. Number of views. 3. Number of repeat views. 4. Average view completion rate. 5. Click-through rate. 6. Conversion rate. Best subtitling practices. You can add subtitles to your video using subtitling software or working with professional subtitlers. These are creative professionals who know how to perfectly capture your video's message in easily readable subtitles. Professional subtitlers can be fairly expensive and nowadays there are many automated software options available that can do it faster and cheaper. Nova AI can for example subtitle 2 hours of content in 20 minutes automatically. 1. Use a large, easily readable font size and style such as Arial, Helvetica, Verdana, and Times New Roman at point size 22. 2. Place subtitles at the bottom center of the screen to avoid clashing with other on-screen text or images. 3. Avoid overly lengthy subtitles. 3. Ensure each subtitle is concise, no more than one complete sentence on the screen at a time. 3. Use a maximum of 42 characters, that is the equivalent of 6-7 words per line of subtitle. 4. If you are posting the video on your own site or on YouTube, consider including a full transcript on the page or in the video description. 4. This boosts the video's SEO ranking and gives viewers the option of reading every word that is spoken in the video. Top Tip. Nova AI can automatically make you a complete transcript of your video. Avoid these common subtitling mistakes. 1. Subtitling is not the same as transcribing. 1. Be sure to avoid word-to-word subtitling. 1. The full transcript contains everything that is said during the video, but the subtitles must often be abbreviated to ensure that they are readable. 2. People tend to speak faster than they read, so you must ensure that your subtitles are short enough to fit with the speed of the on-screen speech. 3. Avoid unnatural line breaks to ensure the text is clearly readable and understandable. 4. Avoid auto-captions and subtitles, such as the auto-captions in YouTube or Instagram. 4. These often contain inaccuracies, are riddled with mistakes or they are not optimized for readability. 4. They will often have unnatural line breaks and spelling mistakes. Start Subtitling Now. Now that you know why you should be subtitling your video content and best practices for how to do it, start using Nova AI Automatic Subtitle Generator now to subtitle your videos in more than 37 different languages. Follow Subtitling Best Practices It's not enough to add subtitles to make your marketing videos accessible to international audiences. You need to make sure that your team follows industry best practices for a seamless experience from start to finish. Here are some of the details you should pay attention to for increased communication efficiency. 1. Transcreate. 1. Subtitles require more than just a word-to-word translation from the original language. 1. This way, you can rewrite the message in a new language without losing the meaning and make it long enough to keep the natural cadence of communication. 2. Use short phrases. 2. You want to have two lines of text on the screen. 2. Anything longer than that risks covering the image. 2. Plus, people don't have enough time to read all the information on the screen, and they might miss out on a crucial detail, which means they'll be confused and frustrated. 3. Follow the natural way of speaking. 3. Make sure subtitle lines don't break unnaturally. 3. If that happens, ask your translators to rewrite them. 3. If people have to read a sentence twice to understand it, you'll lose your viewers. 4. Pay attention to punctuation. 4. Subtitles tend to lose punctuation to reduce the number of characters on screen. 4. However, exclamation marks, commas, apostrophes, question marks, and language-specific signs are essential when you want to deliver a correct message easily understood by local viewers. 5. Make the text legible. 5. Pay attention to font dimensions, colors, and all other small details that can create friction, distract your audience, or keep people from reading the text while watching the video. Avoid machine translation for subtitles. Coming up with the best translation that keeps the meaning intact and perfectly fits the space on the screen is challenging. It's essential to work with professional linguists with subtitling experience to make sure that your videos are impeccable. This way, you provide your international public with an excellent experience and increase global video marketing ROI. Depending on the scope of your project and budget, you can consider working with freelance translators or a translation and localization agency. Either way, make sure that you hire linguists that are aware of your marketing video's purpose. They should also understand how your target audiences talk to deliver the right message to the right people. What about machine translation? Sure, DIY projects can be tempting you can make yourself understood, at least partially, with almost no translation costs. However, free software like Google Translate isn't reliable as it can only do so much for your subtitles. Even if machine learning has improved the quality of automated translation, you're still looking at limited capabilities. The chances that free software can capture the meaning behind your message and rewrite it in a short, crisp, and compelling manner are minimal. If you don't have language skills, you might not notice translation errors and risk sending the wrong message to international audiences. Remember, video is most likely to go viral, so before you know it, you could end up famous
Speaker 1: worldwide but not for the right reasons. Subscribe my channel now to get more new videos. Thanks for being with me. you you
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